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The landscape in 2010
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Economic data & tools

E Home

Public Expenditure Statistical Analyses 2009 F r O m 'l
@ Meswsroom & speeches
1 Economic data & tools 16 July 2004
» Farecasts for the LK This document adds plans information to the National Statistics First Release of outturn data
eConarmy previously published on the Treasury's wehsite.

F Green Book

¢ Gross Domestic Product
(GOP) deflators: a user's

The whole document, as published on 19 June 2008 is available to download in Adobe Acrobat
Fartable Document Format (PDFY. Ifyou do not have Adobe Acrobat installed onyvour computer you
can download the software free of charge from the Adobe website. For alternative ways to read POF

guide documents and further information onwebsite accessibility visit the HM Treasury accessibility
F MNational Statistics page.
b Statistics on Public
Finance and Spending '@ Public Expenditure Statistical Analyses (PESA) 2009 {1.4ME}
} f:deiiglfufgmm": Alternatively each chapter is available to download separately:
@ Caonsultations & legislation u '@ Intraduction and overview (PDF file 123KB)
O Independent reviews = %1 Chapter 1Departmental Budgets (PDF file 768KE)
_ o u '@ Chapter 2 Economic analyses of Budgets {PDF file 262KE)
“ E.nterpﬁse & p.rnductwm_.r = '@ Chapter 3 Differences from previous plans (PDF file 363KE)
: :1::::;?;?;1':;“585 u '@ Chapter 4 Trends in public sector expenditure {PDF file 268KEB)
3 Public private partnerships u '@ Chapter 5 Public sector expenditure by function, sub-function econamic breakdown
@ Fuhlic spending & reparting (PDF file 330KE) ]
& Taxation. work and welfare u '@ Chapter 6 Central governiment own expenditure {PDF file 367KE})
3 UK economy u '@ Chapter 7 Local government financing and expenditure (PDF file 429KB)
3 The Eura u '@ Chapter 8 Public corporations {PDF file 334KE)

Stimulation_ Infographics are critical to effective modern digital communication
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Infographics are critical to effective modern digital communication



Introducing the digital lifestyles

=

)

How we now target consumers

- Publish a blog

« Publish your own Web pages

- Upload video you created

- Upload audio/music you created

- Write articles or stories and post them

Creators 1
24% &
INFLUENCERS
The internet is an integral part of my life. Fm young and a big mobila Internet user and generally accass evarywhera, all of the fime. I'm a blogger,
a passionate social natworkar with many social natwork friands. I'm also a big online shopper, aven via my mobila. | want to maka sure as many
people s possible hear my onling voice. Conversationalists - Update status on a social networking site*

33% ” | « Post updates on Twitter*

COMMUNICATORS
| just love talking and expressing mysalf, whether thai's face to face, on a fixed lina, mobile or on social networking sites, instant massaging or just - Post ratings/reviews of products or services
emailing people. | really want to axpress mysalf in the online world in the way that | can't in the offiing one. | tend to be @ smart phone usar and I'm Critics ¥ . Comment on someone else’s blog
connecting onfine from my mobile, at home, at work o at college. 37% . Contribute to online forums

- Contribute to/edit articles in a wiki

s0 the ain kno 3, information and to educate myself about tha world. I'm not very interested in social notworking but | do want _
Collectors (&—— « Use RSS feeds
aepacial A da ol Bra: 3 1 5 %

to hs-lrfrnnl like- m|nds-:1 p&"ple sp Cia II, 10 help me m]ks- purchls, decisions. I'm very intorostad in the latest thing. 20% Rera Wb sies online

- Add “tags” to Web pages or photos

i " ) ) ; S - Maintain profile on a social networking site 7
| hava a busy lifz whather it's my profession or managing the homa. | use Joiners i Visit socia?networkin ditiss g

things like sacial networking to keep in touch with people | wouldn't have time fo ofherwisa. I'm 2 big home intarnet homa user and I'm very opan 59% k g
to talking to brands and looking for promotions. That said I'm not really the kind of parsan to voica my opinions onlina.

+ Read blogs

| - Listen to podcasts
I'm vary new to the Intemet and I'm accassing via mabile and intemet cafes but mastly fram home. Spe;(;g/tors | - Watch video from other users

I'm not doing 2 great deal at fhe moment online but I'm desperate to do mone of everything, aspacially from 2 mabila devica, > - Read online forums

- Read customer ratings/reviews.

- Read tweets

Inactives |
| don't weant to express mysalf onlin. | like emailing, checking the naws, sport & weather but also online shopping. 17% (®—— None of the above

I'm really not interested in anything new (like social natworking kand | am worried about data privacy and security. | am older and have bean using
the intermet for a long timea

stimulation What people do online, not what postcode or demographic

IS playing an increasingly larger role in consumer targeting




Trust In communications

More powerful than professional sources

A family member

A close friend

|
A good contact on a social network Il

A neighbour

A store assistant

The author of a blog you read regularly

Ajournalist for a national newspaper

A television news reader

The main contacts on your microblog e.g Twitter

Awell known celebrity
. Average
Your country’s leader / politicians

1.50 2.00 2.50 3.00 3.50 4.00 4.50
Average Trust — 5 equals very strong trust

Below is a list of people whose opinions you come into contact with on a regular basis. Now think about when you

Tl‘u st In communications seek an opinien on a brand you are considering buying. Which of the following people do you trust to provide you
the most accurate opinion? Please score them on a scale of 1 — 5, with 1 = do not trust and 5 = trust strongly.

stimulation’ Social recommendations are now in our top 10 trusted sources




Soclal recommendation

4 Fresh Apps For Your Weekend Enjoyment

¥ STARTUPS T.".e Soﬂ.--k o." -“‘e.--..---s Series .'-..-c.'-..'.-c.'-.:'s a

/ N - © 1,072 12
nigue feature of and 15 made oo /

v’fC‘O soft E‘zqo ri. o would like fo t e_.-o.;.--

startup ...

Jennifer Wan Grove 3

Elsend | ghlike [ 221,435 people like this. Be the first of your friends.

W Tweet |  ELike +1

' Like K3 Hermione Way, Salma Khan and 517,898

others like this.
AN YR
SAA RE
T+1 | 2.1k

Recommend on Google

3 Follow (@mashable - 2.3M followers

- o y Lk Elinkedln % YouTube
aceboo nLi keo wor't Stu%wtﬂ'eﬁ&ﬁﬁ il

- Emarketer July 2010
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More subscription options »

Whilst there is 14% trust in advertising messages

Peer to peer recommendation is at 78%



Social graph discussions at #SMWF

nlf you want a J ob 1n
C

an forget 1t 1 f your
Thomas Power, Chairman, Ecademy

NDevel opers are more
soclal graph ranking than any other form of
recommendati ono

Azeem Azir, Founder, Peer Index

Social reputation will play an increasingly heavier role in talent
recruitment, influencer engagement and product development

stimulation '~




Smart Mobs: Democracy in action?

Iranians Protest Election, Tweeps Protest CNN
bit.Iy/KArcx

Posted by JAMES PONIEWOZIK

Did Wikileaks and Twitter Cause Tunisia's
Revolution? gawker.com/5733816/

e N
~ 14 ]

Fresh fierce clashes in Tunisia as cops fire te...

a—

- = e o e nytl.ms/e5P1UI

P o] 000/120 @ TWITTE
MOSCOW — A crowd of more than 10,000 young Moldovans P comme
It's been a month since protests erupted in Tunisia. President Zin materialized seemingly out of nowhere on Tuesday to protest against (59)
fled, t}'le government's collapsed and clash'e..s bet\'\'een prot.e.sters Moldova’s Communist leadership, ransacking government buildings = ﬁlﬁr: IN
sweeping the country. Of course, the requisite cries of "Twitter re . . . o
sweeping the blogosphere. and clashing with the police. [ FRINT


http://gawker.com/5733816/

Power to the lobby

We've eliminated the huge turtle surplus in the qulif. Next on our list
dolphins, whales, and reporters. http://ow.ly/26x6u

BP Public Relations £ BPClobalPR
@BPGIlobalPR Global 491 946 187,625 8,048

This page exists to get BP's message and mission Tweets  Folowing  Folowers Listed

B s 2 2 1 2 | 2 .luu . - I'
Sldiement Oul inio ine IWwiiterLerse.

bp Official BP & ¢y BP_America

BP America Gulf of Mexico region

@BP_ neri  of Mexico regi . 3174 169 18431 1253
Official BP Tuntter. For info on oul spull response efjorts, Tweets Folowng  Followers Listed
visit bp.com. To file a claim: 8oo0-916-48942. To report

stimulation = Lobbyists will amplify and satirise misconduct or injustice



Trafigura, Twitter & The Guardian

—  Super injunctions and gagging orders have soft walls on social
spaces: expect this arena to evolve

stimulation




Showing solidarity - #lIAmSpartucus

:NewsFeed -

WHAT'S VITAL AND VIRAL ON THE WEB, IN REAL TIME

TRENDING | Manny ] George W. Gay
NOW Pacquiao } Bush Marriage
VIRAL

#lAmSpartacus: Twitter Rallies Around
Man Convicted For Joke Tweet

By: NATE JONES (1 hour ago)

Topics: VIRAL, TWITTER, STEPHEN FRY, #AMSPARTACUS, PAUL CHAMBERS,
PAUL CHAMBERS TWITTER, PAUL CHAMBERS SPARTACUS, PAUL CHAMBERS
ROBIN HOOD AIRPORT, ROBIN HOOD AIRPORT, PAUL CHAMBERS
#IAMSPARTACUS

PRINT EMAIL
g EEI3
¥ Tweet
)
i eets
| Top Tw Digg Submit

'~ ceewho's here
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Results for #iamspartacus

Tweets

Tweets with links ~ Tweets near you  People

3 new tweets

SpiderplantBlog
Menacing Tweet Generator - go for your life http://femetic.co.uk/
#lAmSpartacus

Top Tweet

DrSamuelJohnson
Ordure! Robin Hood's Port is clos d! Seven Days hence | shall run
you through with a PIKESTAFF! #iamspartacus

Top Tweet

daraobriain ¢
Robin Hood! All your base are belong to us! Somebody set up us
the Bomb! #iamspartacus #butimalsoanerd

Top Tweet

david_colquhoun | g

RT @Anonymoosh: the WHOLE of the UK is watching, who is going
to stand up, and offer @pauljchambers a job?#twitterjoketrial
#iamspartacus

#Flamsparacus

#witterjoketrial
Haye

Lord Mayor
Jay Electronica

——y——
Aung
#kissmyass
Letts
Audley

About - Help - Blog - Status - Jobs - Terms - Privacy - Shorfcuts
Busnesses - Media - Developers - Resources + © 2010 Twitter

MAYEBE

A JOIE
s

Twitter Joke Disclaimer

Following

v

. you cant be too careful.

ow my support now!

Do you want?

¥ More Twitter followers
 More Facebook likes
« More exposure on both v

ind out more about Custom Campaigns! | »

or Greate a Free Campaign now! »

4,508

supporters

Social communities will rally against what it sees as injustice




You will be exposed for not living your brand

stimulation Live your brand, and ensure your employees do -

or you can be exposed socially, digitally and offline



