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Hello!

Å Twitter @tiffanystjames

Å Linked In, Skype, Facebook, FourSquare etc

http://www.parliament.uk/index.cf


The landscape in 2007

2007: Sizes based on membership of a community



The landscape in 2010

2010: Sizes based on social activity in a community



From thisé

Infographics are critical to effective modern digital communication



éTo this

Infographics are critical to effective modern digital communication



How we now target consumers

What people do online, not what postcode or demographic

is playing an increasingly larger role in consumer targeting



Trust in communications

Social recommendations are now in our top 10 trusted sources



Social recommendation

Whilst there is 14% trust in advertising messages

Peer to peer recommendation is at 78%

Facebook ñLikeò worth $137

- Emarketer July 2010



Social graph discussions at #SMWF

ñIf you want a job in Silicon Valley today you 

can forget it if your Klout rank is below 50.ò 

Thomas Power, Chairman, Ecademy

ñDevelopers are more concerned with their 

social graph ranking than any other form of 

recommendationò

Azeem Azir, Founder, Peer Index

Social reputation will play an increasingly heavier role in talent 

recruitment, influencer engagement and product development



Smart Mobs: Democracy in action?

bit.ly/gKArcx

nyti.ms/e5P1Ul

gawker.com/5733816/

http://gawker.com/5733816/


Power to the lobby

Lobbyists will amplify and satirise misconduct or injustice 



Trafigura,Twitter & The Guardian

Super injunctions and gagging orders have soft walls on social 

spaces: expect this arena to evolve



Showing solidarity - #IAmSpartucus

Social communities will rally against what it sees as injustice



You will be exposed for not living your brand

Live your brand, and ensure your employees do -

or you can be exposed socially, digitally and offline


