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Coming upé

ÅHow individuals, small businesses, 

government, charities and causes are now 

using social media to create, connect, 

share and engage with their audiences. 



Big businesses

Campaigns

Brands

Who is doing it well?



Ford Fiesta ïThe campaign

ÅThe Ford Fiesta has come to play on the 

American roads. In the ultimate foreign 

exchange program, our 100 agents will 

spend 6 months behind the wheel of their 

own Fiesta, lifestreaming their experiences, 

and completing monthly missions to show 

you what the Fiesta is all about.



Ford Fiesta ïWhat happened?

ÅYou Tube competition 

ïwhy I should be an agent

ÅFree fiesta and gas for 

6 months for posting

1 video a month

ÅBrand and agent giving and getting



What missions??



Ford Fiesta - Response

Å100 Ford Fiesta agents

Å6.5 million YouTube views

Å3.4 million impressions on Twitter

Å670,000 Flickr photos uploaded

Å50,000 requests for info from non-ford owners

ÅSold 10,000 units in first 6 days of release

ÅFraction of the cost of national advertising campaign

ÅNext:  Reimagining the way The FF get advertised



Southwest Airlines



Chatroulette

ÅThe element of surprise: Chatroulette

http://www.youtube.com/watch?v=CNSaurw6E_Q


Pespi Refresh Project

ÅWhat is the project all about?

http://www.youtube.com/watch?v=srY7Wkl2IbI


Medium and small businesses

Low budget, effective marketing



Blendtec ïquintupled sales

Hereôswhat Blendtec do online

CEO Tom Dickson and the R&D team

had a practice of testing wooden

boards to test product toughness

ÅRetail sales up 700%

Å5.8million channel views

Å142.3million upload views

ÅYouTube 330,000 subscribers

ÅThe Today Show, The Wall Street Journal

http://www.youtube.com/watch?v=lAl28d6tbko&NR=1


Local businesses



Government

Local

UK



Local two-way reporting



Collaborative policy making

ÅNUS and DECC

ÅShared vision 

ÅAct on Copenhagen

ÅMixed Ink



Data.gov.uk



Charities, voluntary and 

third sector



Social for good



Crowdsourcing for good



Ushahidi ïhow it works



Ushahidi - Haiti



Do the green thing

Not forgetting Amazero.com


